
As part of the development of a BID 
proposal for Bradford, this sheet provides 
an update on the draft Business Plan 
which has been suggested.

A BID is a business-led and business-funded body, 
which means that businesses such as yours have a 
genuine voice, deciding and directing which extra 
services or activities you want for the area.

As part of this process, a Development Board 
of key businesses and organisations has been 
formed and this group are currently leading 
on the consultation which will decide on the 
Bradford BID Business Plan.

An initial draft of this Business Plan can be 
viewed on the BID website and we are urging 
you to register your views on this proposed 
plan, either by endorsing what you see or by 
suggesting any changes or additions to what is 
being put forwards.

We need the views of as many businesses as 
possible, so please tell us which projects you like 
and which you don’t and give us your own ideas. 
Your feedback on this document is critically 
important to us and will directly shape the final 
BID Business Plan.
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OPEN BID MEETING  
THE GREAT VICTORIA HOTEL  
THURSDAY 26TH APRIL 6PM



To have your say on the proposed projects,  
or for any further information, please contact:

Chris Gregory – Project Manager – Heartflood Ltd 
T: 07854 027080 
E: chris@heartflood.co.uk

Further details are also available on the website at  
www.bradfordbid.co.uk
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Although there are many reasons why Bradford needs a BID, the principal 
driver is the sheer size of the number of businesses that support the proposals

W H Y  D O E S  B R A D F O R D 
N E E D  A  B I D ?

Business feedback over the last year has consistently supported the 
creation of a BID to deliver much needed improvements for the City Centre

The image of Bradford 
locally and nationally

Quality of the 
shopping environment 

around the shops

High levels or 
perceptions of crime

Anti-social 
behaviour

Insufficient range  
of shops

The appearance  
of retail units 

Lack of places to  
eat or drink

Quality of the  
leisure offer

Too few  
customers

Insufficient promotion 
and marketing of the 

total city offer

Too little to distinguish 
Bradford from its 

competitors

Too few events or the 
wrong type of events


