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Keelham is
leading buyer
at cattle show

CUSTOMERS returned to the
Skipton Auction Mart ring after
the Christmas break for the
prime cattle show.
Held on Monday, January 8, the
leading buyer was Keelham
Farm Shop with seven on the
book from the 22 clean cattle
put forward, with a total of ten
active retail accounts for the
sale.
Robert Critchley (pictured) of
AA & E Critchley & Son, of
Hutton, presented the overall
champion, a 570kg British Blue
Heifer, which sold to Hamlets
Butchers, of Garstang, for
269.5p/kg or £1,536.
Second in both the steers and
heifers classes was JA Drake, of
Denholme, who sold a Blonde
cross for £1,412 and a British
Blue heifer for £1,515, both
going to Keelham. Third in the
steers was CD & RF Kitching, of
Threshfield, with a Limousin
cross that sold for £1,312 to Mick
Etherington. In the native breeds
G & MA Lawn, of Skipton, sold
an Aberdeen Angus for £901.

‘City’s BID could
be game-changer’

TEAM: Ian Ward, Dave West, Sandy Needham and Chris Gregory at the launch of the feasibility study last year

Bradford business
leaders welcome
success of similar
Keighley scheme

BUSINESS leaders seeking to
boost the fortunes of Bradford
city centre have welcomed a
report which shows a similar
scheme in neighbouring Keigh-
ley is having a positive impact.

The town’s Business Improve-
ment District (BID) has only
been running for two years but
it has been so successful that it
is likely businesses will vote to
renew it after its five-year term
ends.

Ian Ward, chairman of the
Development Group which is
hoping to set up a BID in Brad-
ford, said: “This is excellent
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news for Keighley and helps to
demonstrate exactly why we feel
a BID can have a big impact in
Bradford city centre. There are
almost 300 BIDs in the UK and
the experience of Keighley has
been mirrored in the vast major-
ity of them.

“The Keighley BID is doing
a brilliant job and has already
achieved a great deal in just in
two years so we’re sure a Brad-
ford BID could be a real game-
changer for the city.”

The early success of the
Keighley BID was revealed in a
report on initiatives in the town
discussed at the latest meeting
of Bradford Council’s regenera-
tion and economy overview and
scrutiny committee.

It said the BID had organised
a number of events which had
doubled visitors to the town and

sharply increased the amount
of time people spent there, with
families being encouraged to
spend an average of £35 each
in local shops. Since the BID’s
launch, empty units in the town
centre had dropped from 12.6 per
cent to 9.64 per cent, lower than
the national average of 11.1 per
cent and Keighley companies
had already saved £12,000 on
their business costs due to the
“phenomenal” buying power of
BIDs across the UK. A feasibil-
ity study into setting up a BID
in Bradford last year found that
70 per cent of respondents were
in favour, with 22 per cent un-
decided. A draft Business Plan
is now being drawn up and will
be taken out to consultation
among the 600 businesses in the
proposed BID area before a bal-
lot in the autumn. If the BID is
successful, an annual BID levy
will generate about £2.5 million
over the five-year term to help
promote the city centre, encour-
age investment, improve secu-
rity and cleanliness and attract
more visitors.

New appointment for firm
A PACKAGING firm has a new
appointment wrapped-up.
Kenton Robbins is PFF Pack-

aging Group’s new group man-
aging director.
He succeeds Andy Bairstow,

who will continue as chief execu-
tive officer.
The appointment comes at

a time of continued business
growth and development for the
company, based in Royd Ings
Avenue, Keighley.
Recent “significant” invest-

ment has been made in injection
moulding technology.
Mr Robbins has worked in both

the public and private sectors for

more than 23 years.
That included a spell at direc-

tor level for Dairy Crest and Uniq,
formerly Unigate.
He also works closely with the

Institute of Directors to help re-
gional and national businesses
with their economic develop-
ment.

Businesses
urged to
apply for
funds
A MULTI-million pound Ac-
cess Innovation programme
launched through the Leeds
City Region Enterprise part-
nership (LEP) is making fund-
ing available for businesses in
the district to grow.

Companies are encouraged
to take advantage of the sup-
port and funding to develop
new products and processes
and to access the specialist ex-
pertise needed to achieve this.

Through the programme,
businesses have access to the
extensive knowledge base
that exists in the region, in-
cluding the largest concentra-
tion of universities outside of
London. Businesses can also
connect to other research in-
tensive organisations, such as
Catapult Centres which pro-
vide access to expert techni-
cal support, equipment, and
other resources needed to
turn innovative ideas into a
reality.

Launched last year, this
programme is part of the
wider landscape of support to
nurture innovation across the
City Region. It is part-funded
by the European Regional De-
velopment Fund and the Gov-
ernment through the LEP’s £1
billion growth deal.
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