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United effort
is ‘far more
effective’

ONE OF Bradford’s most
creative talents says the BID will
bring people together in a real
community effort to put the city
on the map.
Eleanor Barrett, a leading light
in the city’s blossoming arts
scene, has had experience of
BIDs in other areas and believes
it can only be a good thing.
“Having worked with a number
of BIDs in the past we have
seen the huge impact they can
make, and we are committed to
supporting the Bradford BID in
whatever way we can,” said Ms
Barrett, director of arts
organisation and community
interest company, The Brick Box
(pictured), which is based in
Ivegate.
“We know there are high
numbers of people that will
come into town if there is a
strong and attractive offer.
“We believe we will have far
more impact working collectively
than we ever could as individual
businesses.”

Going ‘over and
above’ for city

GLEAMING: City centre manager Jonny Noble (inset) says the BID can help smarten up Bradford

BID would bring
a new shine to
Bradford, says
city centre boss
BRINGING a new shine to the
city centre will be one of the top
priorities if Bradford’s Business
Improvement District plan goes
ahead.

Hot-washing the streets, re-
moving the chewing gum men-
ace, improving the appearance
of empty shop units and apply-
ing anti-graffiti coatings in key
areas are just a few of the pro-
jects that are likely to be tackled.

The BID Development Board
has identified four key pillars
for the project to focus on over
its five-year duration, when a
levy on more than 600 city cen-
tre-based businesses and organi-
sations will raise at least £2.5
million to fund improvements.

The shops, leisure and hospi-
tality firms, professional and le-
gal services companies and oth-
ers will be balloted on whether
the BID should go ahead in Sep-
tember and the Board is working

on a draft business plan which
they will be consulted on this
summer.

The four pillars of the plan –
Safe, Clean, Alive and Promoted
– cover the main areas identified
for action in a feasibility study
carried out last year, in which 70
per cent of the businesses who
responded said they supported
the BID project.

Jonny Noble, Bradford’s city
centre manager, chaired a sub-
group of development board
members who were asked to pull
together ideas for cleaning up
the city centre.

He said: “It’s really important
to remember that the BID will
not be here to do the job that the
council is already doing.

“The local authority has to
provide a certain level of service

and will be committed to contin-
uing to do so in a legally-binding
agreement.

“So what we have been doing
is working out what the BID can
bring that is over and above the
basic cleaning that the streets al-
ready receive.”

Ensuring that the city is an at-
tractive and welcoming place for
residents, workers and visitors
alike is the bedrock of almost
every BID’s activities.

“The Feasibility Study showed
that there is real concern about
how parts of the city centre look
and those who took part high-
lighted some major areas for it
to tackle,” said Mr Noble.

“To improve the appearance
of empty shops, for instance,
we aim to introduce attractive
vinyl wrapping and anima-
tion on long-term empty units;
liaise with landlords to make
them aware of issues with their
property early so they can act to
stop them falling into disrepair;
remove fly-posting and graffiti
and ensure it is photographed
as evidence for possible enforce-
ment action; deep-clean vacant
doorways and entrances and in-
troduce a cleaning programme
for problem windows and door
frontages.”

Independents stand to benefit
INDEPENDENT retailers stand to
benefit financially from the BID if
it goes ahead.

Many Business Improvement
Districts around the country
have successfully managed to
help reduce running costs for
levy-payers and even those who
fall below the threshold and are

exempt from the annual contri-
bution.

The Bradford BID will work to
negotiate discounted costs on
a range of business overheads,
such as energy, water, telecoms,
insurance and waste, its draft
Business Plan promises.

Independent shops will also

benefit from “distinctive, promo-
tional campaigns to highlight the
range and quality of speciality
independent businesses”, the
opportunity to raise their busi-
ness profile through a number
of new events and they will also
have access to a range of profes-
sional and support services.

Business plan
will soon be
on website
THE first draft of the Brad-
ford BID’s five-year Busi-
ness Plan will soon be avail-
able to study on its website,
bradfordBID.co.uk.

The document is due to be
signed off by the BID devel-
opment board, chaired by Ian
Ward, general manager of
The Broadway shopping cen-
tre, this month.

It will be available in a
downloadable version which
the 600 or so businesses and
organisations in the BID levy
area will be encouraged to
study and comment on before
a final version is published in
June, well ahead of the BID
ballot which takes place this
autumn.

Levy-payers
have a say
ALL BID levy-payers will be
entitled to attend meetings of
the management board or to
raise any concerns with it, if
the scheme is voted in.

The BID will be subject to
independent, accredited ex-
ternal audits, which lead to
the creation and submissions
of an annual report, annual
accounts and the submission
of statutory financial and
corporation tax returns.

33% of our readers
have considered
or applied to a job
advert in the last
month.
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