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42 pages
explained
in three
minutes!

Join a drop-in
session to
ﬁnd out more

A SERIES of “drop-in” sessions
will take place early next month
to help businesses find out more
about the BID project.
BID project manager Chris
Gregory (pictured, right, talking
to guests at the recent BID
Business Plan launch event)
said: “We have put a great deal
of effort into trying to ensure as
many people as possible know
what the BID is all about and
what the details of our business
plan are, but with so many
companies involved we know
that there are some we still need
to reach.”
The first sessions take place on
Tuesday, August 7, at 10am in
the Digital Health Enterprise
Zone, in Little Germany; 3pm, at
the Tiffin Coffee Shop, at the
Wool Exchange building, in
Hustlergate; and 6pm, at the
Sparrow Café Bar, in North
Parade.
The following day, Wednesday,
August 8, the sessions are at:
10am, at Smorgasbord, in
Rawson Place; 3pm, in the Old
Bank, Market Street; and 6pm at
Bradford Brewery, in Westgate.

BACKING: Gary Fowler with branch manager Alison Alexis (left) and apprentice Nafeesa Tufail

Building Society banking on the BID

ONE OF Bradford’s top employers is throwing its weight
behind the BID and urging
other businesses to “Vote
Yes!”
Gary Fowler, director of the
YBS branch network, said:
“We’re proud to be based in
Bradford, the UK’s youngest
city. As a major employer

here, we want to see a safe,
clean, vibrant and appealing city centre, and the BID
has set out credible plans to
make that happen.
“We’re also passionate
about the future of Bradford. The BID Business Plan
matches that passion with
ambition, and we hope it

will contribute to a top-class
shopping environment for
our members around our city
centre branch, a more attractive city centre for our colleagues to spend time in outside work, and a programme
of events which celebrate
everything Bradford has to
offer.

“If you’re not sure whether
to support the BID, I would
urge you to read their plans
for the city, and ask whether
they would help you attract
customers, improve your
working environment, or
help you recruit the best colleagues to work in your business.”

AN ANIMATED video has
been specially produced to
help explain the BID’s 42page Business Plan in less
than three minutes!
The video, which gives a
graphic, potted guide to the
plan to spend £2.5 million
on improving the city centre over the next five years,
has been added to the BID
website (bradfordbid.co.uk)
alongside a film showcasing
the launch event at the National Science+ Media Museum, which attracted more
than 150 people.
“We wanted to give people a really quick, easy and
visual way to grasp what the
BID is all about and, hopefully, encourage them to find
out more,” said BID chair
Ian Ward.
“We’ve also produced a
pocket-sized, fold-up leaflet –
the Small Guide to a Big Plan
– which people can use as a
quick reference to the key
points.”
The full-size Business
Plan is also now available
on the website, along with
downloads of BID newsletters, some of the extensive
press and media coverage
and the latest BID news.

‘Spread word
to neighbours’
Shops and ofﬁces
urged to make
sure others are
ready to vote
By Perry Austin-Clarke
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BUSINESS leaders in Bradford
are calling on city centre shops
and offices to “be a good neighbour” and spread the word
about the planned Business Improvement District.
With more than 630 companies and organisations entitled
to vote in the ballot to establish
the BID, the team behind the
plan to transform the city centre
want to make sure that everyone
who can vote, does vote.
BID chair Ian Ward told the
Telegraph & Argus: “It’s vitally
important that everyone has

their say because all the eligible
businesses will be subject to a
levy payment if the ballot goes
in favour, whether they’ve voted
or not. There are so many businesses involved that the best way
to ensure everyone knows about
it is for every owner to ask his or
her neighbour if they’ve heard
of the BID and they’re ready to
vote when the time comes.
“By being a good neighbour,
they can help to ensure nobody
misses the ballot and everyone
is aware of the benefits the BID
can bring to the city centre if it
goes ahead.”
He said the BID ballot commences on September 13, when
the voting papers are issued by
Electoral Reform Services, and
ends on October 11. The result
will be announced the next day.
“It’s critically important that
we know the correct name and
address to send the ballot paper
to, so we would ask anyone with
a business or office in the city
centre to make sure they contact us to check that we have the

right details.
“That is especially important
where business ratepayers or
property owners are based outside of the city.”
The BID needs a majority of
those who take part in the ballot,
representing at least half of the
total rateable value of the area,
to “Vote Yes” if it is to go ahead.
If the ballot is successful, the
BID will raise more than £2.5
million over five years to spend
on city centre projects.
A small business with a rateable value of £15,000 will pay
just £3.61 per week; a mediumsized business with a rateable
value of £65,000 would pay £15.63
per week; and the weekly cost to
a large business with a £150,000
rateable value is £36.06. Businesses with a rateable value of
£12,000 or below will be exempt.
l Any business that wants to
check its details are correct
should contact project manager
Chris Gregory on 07854 027080
or send an e-mail to chris@
heartflood.co.uk.
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