?

WHY DOES
BRADFORD
NEED A BID?

?

Although there are many reasons
why Bradford needs a BID, the
principal driver is the sheer number
of businesses that support the
proposals. The other reasons are
manifold:

£2.5 million

W H AT I S A B I D

Businesses will be responsible for deciding how
over £2,500,000 raised through a levy and other
funding mechanisms, would be invested over
five years to improve the City.

BIDs operate by raising a small levy
to pay for additional services.
This is usually a small percentage
of Business Rateable Values.
Our BID would operate for a five
year period following a successful
ballot of all eligible parties.

Perceptions of
high levels of crime

Anti-social
behaviour

Lack of places to
eat or drink

Too few
customers

Insufficient range
of shops

Quality of the
leisure offer

The appearance
of retail units

Too few events or the
wrong type of events

Quality of the
shopping environment
around the shops

Insufficient promotion
and marketing of the
total city offer

Too little to distinguish
Bradford from its
competitors

The image of Bradford
locally and nationally

SMALL GUIDE
TO A BIG PLAN

600 businesses
Together more than 600 businesses within the
BID area will decide whether the BID goes ahead
by voting in the ballot.

HOW MUCH
WILL IT
COST YOUR
BUSINESS?

SOME OF THE
BENEFITS
FOR YOUR
BUSINESS

SMALL BUSINESS
Rateable Value of £15,000
Weekly Cost: £3.64

BIDs are designed to be fair. Larger
businesses invest more than smaller
ones and all business sectors benefit
from the improvements rather than
just retailers

The Bradford BID has been
specifically created to bring a
range of benefits to all businesses,
regardless of their location within the
City Centre or the sector they trade in

MEDIUM BUSINESS
Rateable Value of £65,000
Weekly Cost: £15.61

Being part of a local network
of major retailers who would
share and gain in-depth
insight into trading factors
and conditions

INDEPENDENT
RETAILERS
Distinctive promotional
campaigns to highlight
the range and quality of
independent speciality
businesses
The opportunity to raise
business profiles via a
number of new events
Discounted costs on a range
of business overheads, such
as energy, water, telecoms,
insurance and waste, which
would be negotiated on your
behalf by the BID

LARGE BUSINESS

Access to a range of
professional and support
services arranged by the BID

Rateable Value of £150,000
Weekly Cost: £35.98

This is a unique
opportunity
for the City centre

BE SURE NOT
TO MISS IT
TO SECURE
FIVE YEARS OF
ADDITIONAL INCOME
INTO BRADFORD
CITY CENTRE

PROFESSIONAL
AND OFFICE
SECTOR

NATIONAL
RETAILERS

Access to key city centre
performance information,
such as footfall data, sales
performance, car park
occupancy and vacant unit
trends
The ability to collaborate
operationally over seasonal
trading campaigns, most
notably Christmas
Promotion and marketing
of Bradford to a wider and
more targeted regional
audience, building footfall
and, therefore, potential
additional business
Opportunities to lobby key
decision-making bodies for
funding, improved trading
conditions or facilities for
staff

LEISURE AND
HOSPITALITY
OPERATORS
Promotional campaigns
to highlight the range
and quality of food and
drink businesses – both
collectively and individually
The creation of events
and projects to directly
involve and promote the
range of leisure and cultural
opportunities in the City
Work towards specific
projects to improve the
night-time economy
experience and energise
the crucial linking period
between 5pm-7pm

Additional activities
aimed specifically at the
professional and office
businesses within the City
Centre, such as improved
connections with business
networks, ties with
professional development
providers and better routes
into the local labour pool
The ability to promote
your services to 600 fellow
city centre businesses
through regular BID
communications, such as
newsletters and ebulletins
Greater co-ordination and
interaction with regional
bodies, such as Local
Enterprise Partnership
and the West Yorkshire
Combined Authority
A more prestigious and
better-presented city centre
for your clients and your
employees

13th Sept 2018

13th Sept 2018

B A L LO T PA P E R S I S S U E D

B A L LO T PA P E R S I S S U E D

11th Oct 2018

11th Oct 2018

C LO S E O F B A L LO T

C LO S E O F B A L LO T

12th Oct 2018

12th Oct 2018

B A L LO T R E S U LT D E C L A R E D

B A L LO T R E S U LT D E C L A R E D

01
OUR VISION
This BID has been designed to create
a vibrant and prosperous city centre
that attracts increased footfall from
both local people and visitors from
elsewhere, so that all our businesses
flourish and prosper.
Whether people live or work in
Bradford or are simply visiting, our
goal is that they are motivated to
stay for longer, spend more and
return more frequently.

THE
PROJECTS
TO SECURE FIVE YEARS
OF ADDITIONAL
INCOME INTO
BRADFORD CITY CENTRE

The key BID projects have been
drawn together as a result of the
Feasibility Study and subsequent
consultation, which asked
businesses to identify and prioritise
the key areas they felt BID funding
should be used to address.

02

04
PROMOTED

The BID plan is to ensure that the
City Centre is an attractive and
welcoming place for those who live,
work and visit. Importantly, we
want to present the best possible
appearance to potential investors.
The Bradford BID therefore pledges
to carry out activities that are
completely above and beyond those
already being provided by existing
organisations.



IMPROVE THE
APPEARANCE
OF EMPTY SHOPS

ENACT EXTRA STREET
CLEANSING AND WASHING,
TO INCLUDE CHEWING
GUM REMOVAL

IMPROVEMENTS
TO PROBLEM AREAS

NEW SEASONAL EVENTS,
INCLUDING MORE
CHRISTMAS ACTIVITIES

STREET MARKETS AND
ANIMATION

CITY CENTRE STREET
ENTERTAINMENT/
ENHANCEMENT

03
ALIVE

SAFE
The BID plan is to ensure that the
City Centre feels a safe place to visit
at any time, day or night. We will do
more to improve safety standards
and will also communicate the
message that actual levels of crime
are very low, reducing the unfounded
perception that the City Centre is
unsafe.

CLEAN

WORK TO CHANGE
NEGATIVE PERCEPTIONS
OF BRADFORD

ESTABLISH INITIATIVES
TO REDUCE CRIME OR THE
FEAR OF CRIME

ENGAGE WITH PARTNERS
TO REDUCE LEVELS
OF CRIME

The BID plan is to ensure that the
City Centre is a vibrant area and
a place people can enjoy all year
round. We intend to help build on
the success of existing events and to
introduce a programme of additional
activities to further energise Bradford
and to draw many more people to
visit from the local area and even
further afield.

THE
BUDGET

£+

C O M PA R A B L E
BIDS
Le vy In c o me

Objective:
Clean

£450k

Levy Income

£286,000

£ 4 2 7 ,0 0 0

Keighley

Halifax

2015

Est.

2 017

Objective:
Safe

Levy Income

Le v y I nc o me

£425k

£970,000

£ 7 0 ,0 0 0

Otley

Manchester

Est.

The BID plan is to invest in much
more promotion and marketing of
the City Centre and to ensure that
this is targeted at key catchments.
We also propose to work with
others to ensure that we jointly and
consistently promote Bradford much
more effectively to a local, regional
and national audience.

2 014

Objective:
Alive

£425k

PROJECTS TO ENCOURAGE
INVESTMENT INTO
BRADFORD

GREATER LOBBYING,
REPRESENTATION AND
CHAMPIONING OF THE CITY

MARKETING AND
PROMOTION TO PROJECT
THE CITY TO A FAR WIDER
AUDIENCE

Es t.

Total Income

£2.5 million

E st.

Levy Income

£2,000,000

Leeds
Objective:
Promoted

£445k

2 013

Est.

2 015

Le v y I nc o me

£ 1 6 2 ,0 0 0

Skipton
Est.

2014

Comparable BIDs shown as annual levy figures

