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BID is ‘the best way forward’
THE developer behind the
innovative Sunbridge Wells
complex says setting up a
BID is the best way to encourage people to work together to make Bradford a
“come-to” city.
Graham Hall, who created
the underground shopping
and leisure centre from a
series of interlinked tunnels
which had been split up since
1956, said the city needs investment and marketing and

the BID could play a big part
in making that happen.
“Sunbridge
Wells
has
always believed in, and invested in, Bradford and we
believe promoting this great
city is the only way forward,”
said Mr Hall. “That takes investment and hard work and
we believe the BID is the best
way to encourage people
to work together and support each other to help make
Bradford a ‘come-to’ city.

“We have to attract people
to the city and their opinions
will change, so the ongoing
development the BID will
help to bring is the only way
to go.”
It took Mr Hall more than
three years just to trace ownership of the different parts
of the Sunbridge Wells tunnels and then negotiate with
the freeholders before he
could start putting the pieces
back together and develop-

ing the whole structure.
The Victorian-style centre,
which was officially opened
by Princess Anne in June
last year, was designed to
support and promote independent retailers as well as
both “young and seasoned”
entrepreneurs and was part
of a pattern of new developments, including The Broadway shopping centre, that
were starting to revitalise the
city.

Big plans drawn
up for city centre

AMBITION: Si Cunningham, of the BID team, and an event in busy Centenary Square

Business leaders aim
to ‘breathe new life’
into centre with wide
range of activities
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BRADFORD will come alive with new
events and entertainment designed to
bring people back into the city centre
and instil a new sense of civic pride
if the planned Business Improvement
District (BID) goes ahead.
That’s the hope of business leaders
who are aiming to invest more than £2.5
million in the city’s retail heart over
the next five years. One of the four key
aspects of the BID business plan, to be
unveiled at a special event on June 27,
is a strategy to ensure the city centre
is a vibrant area and a place people can
enjoy all-year round.
The BID team plans to help build on

the success of existing events and to
introduce extra activities to draw in
many more visitors and shoppers.
Sub-group chairman Si Cunningham
said: “The proposed BID will bring
people from Bradford and beyond back
into the city centre and be a real boost
for civic pride.
“There are a lot of people doing a lot
of very positive things for Bradford at
the moment, from the Council investing in our heritage to small businesses
and arts groups choosing to make the
city centre their home. The next logical step is to find a way to bring it all
together, and I think the proposed BID
will do a lot to achieve that.”
The Development Board hopes to
raise funds for the projects by encouraging more than 600 city centre-based
businesses and organisations to invest in their future through an annual
levy. The shops, leisure and hospitality
firms, professional and legal services
companies and others will be balloted
on whether the BID should go ahead
in September. The project would make
more than £425,000 available over the
BID term to energise the city centre.
Mr Cunningham, who is also chairman of Bradford Civic Society, said: “I

think one of the most noticeable things
that a BID can do for Bradford will be
to physically bring more people into
the city centre by making sure that it’s
alive after 5pm and that there’s a good
variety of events on for all tastes, allyear round.”
New seasonal events, including more
Christmas activities, could include a
new annual Festival of Light, working
with event partners to incorporate the
Illuminate Bradford and the switch on
of the Christmas lights.
The BID would aim to make more of
Bradford’s heritage through the introduction of initiatives such as vintage
bus trips around the city centre, heritage trails and City of Film tours.
The BID’s strategy is being backed
by the team behind Bradford Live.
Lee Craven, the project director, said:
“The BID will play a big role in helping
to make Bradford a more vibrant and
exciting destination, and the restored
former Odeon, to be run by the NEC
Group International, will be one of the
city’s biggest attractions when it opens
in 2020.
“We look forward to working with all
the BID partners to help breathe fresh
life into the city centre.”
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