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COMMENT & ANALYSIS
Hall Ings, Bradford BD1 1JR. Established 1868

Make the
punishment
ﬁt the crime
IN January, the Recorder of Bradford, Judge
Jonathan Durham Hall QC, said taking a hard
line on motoring menaces was the Crown
Court’s “New Year’s Resolution”.
His hard-line attitude was warmly received
by folk in Bradford fed up with bad driving.
At the time we said if Bradford Crown Court
really was determined to tackle this problem
it was imperative that dangerous drivers
understood that they can’t expect to outrun
the law forever.
So what kind of message does yesterday’s
hearing in the appeal court send out?
Liaquat Ali, 31, was locked up for five years
two months at Bradford Crown Court in
March after he admitted causing death by
dangerous driving.
Grandmother Kathleen Farman suffered
catastrophic injuries when Ali’s car hit her
near Bradford’s Broadway shopping centre in
September last year. He had overtaken a van
while approaching traffic lights and was
travelling at 49mph in a 30mph zone. An
eyewitness told the court that he was “driving
like an idiot”.
Yesterday three Appeal Court judges overruled the sentence handed down by Bradford
Crown Court.
They said Judge Durham Hall had focused too
much on “the frequency of incidents on the
particular stretch of road” in deciding on the
sentence and duly cut it.
We respect the court’s judgement but fear this
sentence reduction sends out the wrong
message.
The only way danger drivers will get the
message is if they face the full weight of the
law.
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on this Day
25 years ago: Bradford-based Yorkshire Cable
announced that it would be pumping eight new
channels into its television network enabling
thousands of cable subscribers the opportunity to
view everything from shopping to cartoons.
50 years ago: Injured Bradford explorer Alan Gill
would now have to stay in the Arctic for the five
months of winter darkness because it was
“impossible” for a ‘plane to land. Thirty-eight-yearold Mr. Gill had been hurt after falling into a snowcovered ice crack.
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WHY THE T&A IS
BACKING THE BID
Editor NIGEL
BURTON
explains why the
T&A is backing
plans for a
Bradford BID

T

HE FIRST business
improvement district – or
BID – in the world was set
up in a small suburb of
Toronto, in Canada, in 1970.
The concept proved so popular
that just a few years later it
moved to the United States
where it has continued to grow.
Astonishingly, there are now 67
BIDs in New York city alone.
However, it took until 2005 before
the first UK BID was established
(in Kingston-on-Thames) and
there are now more than 320
here with another 44 in the
works.
Bradford, of course, is one of
them and now it has arrived at
the crucial moment when 630
businesses and other
organisations in the designated
city centre area are taking part
in a secret postal ballot to decide
whether it will go ahead.
The Telegraph & Argus, through
its parent company Newsquest,
has already voted Yes – and
here’s why...
Town and city centres across the
country are under increasing
pressure from the flatlining
economy, uncertainty over what
Brexit will bring and huge
changes in shopping habits –
fuelled by the growth in online
retail activity – over the last
decade.
But they’re not dead yet! City
centres define how a place is
perceived by residents and
visitors alike but their fortunes
have always waxed and waned.
We all know that Bradford was
once a bigger city than Leeds;
that it had one of the highest
levels of retail frontage outside
London and its customers owned
more Rolls-Royces than any city
outside the capital (or so the
story goes…)
That prosperity was built on the
back of innovation, industry and
trading wealth which made
Bradford one of the most

SUPPORT: Backing the Bid - Telegraph & Argus editor Nigel Burton believes a business
improvement district will give the city centre a major shot in the arm

REVITALISED: The Broadway
shopping complex
successful cities in the country.
But the city’s declining fortunes
in the second half of the 20th
Century – which seem to go
hand-in-hand with a rise in those
of Leeds – has had a significant
impact on how Bradford’s
residents feel about the place.
But confidence builds
confidence, as places like Leeds
and Manchester clearly
demonstrate.
The Bradford city centre of
today may not be what it once
was but it is a sight better than
before the investment in The

Broadway shopping centre and
City Park.
There is a great deal more to
come in the years ahead, with
exciting plans to revamp our rail
stations and even create a
through-route with massively
enhanced transport links
through Northern Powerhouse
Rail.
Then there’s the refurbishment
of St George’s Hall, one of the
best Victorian concert halls in
the UK, the redevelopment of the
old Odeon into a major live
music venue, the planned
relocation of the city’s markets,
new money to protect the fine
buildings in the Top of the Town
area and more new shops and
restaurants heading our way,
including TJ Hughes and Pizza
Express.
Confidence is starting to build
but not everyone can see it:
Bradford has rolled with the
punches for a very long time so
when things start to change for
the better it can be difficult for
some people to get their heads
around it.
BIDs bring together
organisations with a vested
interest in the city centre to
work together to improve the
prospects for all.

The BID will engage independent shops and
national chains, ofﬁces and entertainment
venues for the common good

Nigel Burton, T&A Editor

Bradford’s BID expects to raise
£500,000 a year over its first fiveyear term to carry out a wide
range of improvements, such as
the kind of deep cleaning the
council no longer has the money
for, providing better lighting and
clearer thoroughfares, tackling
anti-social behaviour and overturning the (false) perception
that the city centre is somehow
unsafe.
It plans to attract visitors by
supporting more events and
entertainment to animate our
streets and to market and
promote the city and sell the
benefits of living, working and
playing here, which are all key
elements of building confidence
among residents and visitors
alike.
The very existence of the BID
will help to engage independent
shops and national chains,
offices, professional service
providers, hostelries, hotels,
restaurants and entertainment
venues alike in working together
for the common good. The BID
will be the gel that binds them all
together and gives them a say in
how it all happens.
That, alone, is worth the levy
that every business will have to
pay.
Town and city centres are
changing and evolving. They
must become not just shopping
centres but places where citizens
interact for leisure and pleasure
as well as work and they need to
become places where more
people live because of what’s on
offer.
Without a BID to drive it and
unite all those who can make it
happen, where will Bradford be?

