
Here’s a small selection 
of some of the reactions 

we’ve seen on social media:

On hot-washing:
‘Just like to give a big thank you to all the  

team for their great work, it’s very   
much appreciated’  

Saj Konison

‘Great work Jonny and team!  
Let’s hope people get the message  

to be proud of our city’ 

Chris Swale

‘Currently living in Sydney…but really wanted 
to say thanks to the BID team and all the local 

contracters who are helping to improve the 
appearance and attractions in Bradford. It’s 

great to see the progress on Facebook. Keep 
up the great work!’  

Chris Pedder

 
On the Mini Mardi Gras:

‘This was a lovely affair. The street was packed 
and the bars all busy. The new bar at the 

bottom of the street was heaving. It’s so good 
to see this old street on the up’  

G Brad

 
On the Pumpkin Carving  

Mini Festival:
‘Wow! What an amazing and fun event’ 

flaydermaus

 
On hanging baskets:

‘Fabulous – nothing like beautiful flowers to 
brighten a place up and bring smiles to faces. 

#teambid you are doing an amazing job to 
make Bradford sparkle’  

Ellie Smith

‘They look wonderful. The city is starting to 
look very smart with the clean pavements, 

posters for events and now the baskets’  

Sue Taylor

An Update from the Chair
It’s hard to believe it’s almost 12 months since the BID 
company was formally established. Following recruitment 
and office set-up, we hit the ground running in February 
and I believe we’ve made a great start on delivering our 
five-year Business Plan, with some real progress on the 
ground and a good deal of very favourable feedback from 
both businesses, residents, shoppers and other visitors 
to the city centre.

You can read just a handful of the comments we’ve 
received below as well as a snapshot of some of the key 
projects we’ve tackled under the Four Pillars: Clean, Safe, 
Alive and Promoted. A great deal of effort has gone into 
this first period and I’d like to thank BID manager Jonny 
Noble and Project Officer Leanne Holmes for their hard 
work, energy and high-quality delivery. I’d also like to 
thank the Chairs of the four Pillar sub-groups – David 
Crossley, Midland Hotel (CLEAN); Dave Downes, The 
Broadway (SAFE); Si Cunningham, Bradford Civic Society 
(ALIVE); and Eleanor Clyde-Evans, University of Bradford 
(and previously Diana Greenwood, Visit Bradford) 
(PROMOTED) – for their ideas and enthusiasm in driving 
the projects; and the BID Operating Board for their 
ongoing commitment and invaluable insight. A very Merry 
Christmas to all our levy-payers – and bring on 2020!

IAN WARD, Chairman

BID Office
It’s fair to say we’ve 
learned a lot in our first 
year – not least the 
passion, pride and sheer 
determination to make 
Bradford city centre a 
better place that so many 
of our levy-payers share. 

We’re proud of what 
we’ve achieved so far 
and we believe the city 
centre is looking cleaner 
and greener, that the 
perception of safety 
is definitely improving, 
that more people are 
talking about what’s 
going on here and yet 
more are engaging with 
the activities we’ve been 
working on to bring  
our streets to life.  
All we can say is: 
Watch this space! 

JONNY NOBLE, Manager

ANNUAL UPDATE
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Bradford BID is approaching the end of its first year 
of operations which gives us an opportunity to take 
a brief look back at what we’ve achieved so far…
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CLEAN
Our five-year hot washing and deep cleaning programme 
is well underway, with a fabulous response – especially on 
social media – to the removal of graffiti, chewing gum and 
years of ingrained dirt and grime on some of the key footfall 
areas. We began the roll-out of our Make A Difference 
(MAD) Day programme with a very successful event as 
dozens of students turned out to tidy up the route from 
the University and College down into the city centre.

SAFE
One of the BID’s key goals was to link-up with City Centre 
Beat and West Yorkshire Police to help reduce anti-social 
behaviour and our support for the Operation Straitpark 
street-drinking crackdown’s three-month trial, featured on BBC 
News, had proven results and led to its 12-month extension. 
We have also invested in new lighting schemes in areas such 
as Ivegate, Great Horton Road and Little Germany which, as 
well as generating a more festive feel, will help make evenings 
in the city centre feel safer through the winter months.

ALIVE
The BID has begun to make an impact on drawing visitors 
and shoppers in through the launch of new activities 
such as the Mini-Mardi Gras, in Ivegate, our first Food & 
Drink Festival, the Pumpkin-Carving Mini Festival and Ice 
Sculptures on Broadway, as well as support for events such 
as the Family Film Festival. New hanging baskets and festive 
decorations are helping to bring a sense of life and vibrancy 
to the streets and make them a more welcoming place for all.

PROMOTED
Partnering with Visit Bradford, The Broadway, Made in Bradford, 
Bradford Council and the University of Bradford, we have 
supported marketing of the city centre through the Sparkling 
Bradford initiatives both at Christmas and during the Summer, 
along with an extensive PR campaign to keep local people 
informed and engaged. The BID has lobbied strongly on behalf 
of levy-payers on issues such as police resources, heritage 
action zones, Public Space Protection Orders, and the city 
village plans. We have also supported the city’s first Retail, 
Leisure & Hospitality Awards.

A Y E A R I N R E V I E W
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